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Abstract
E-Commerce is one of the fastest growing segments in the Indian economy. Ecommerce is
the future of online shopping. Ecommerce is also one of the business opportunities that s il have
enhanced in the global market. Ecommerce provide multiple benefits to the consumers while

purchasing goods and services such as lower cosi product, wider choice, save time, payment

vy W D S 7Y ep—— . Eirsrtragrpmpesres srradspetras freoe pompotyp: ; i v . ¥ . .
ORFGH, GRA THSTAHT Goivary, G, Ldoiindred stry s re STt red mnpressive gron th in the lasy

five vears. Ecommerce and digital shoppers™ metrics has showed retarl ecommerce sale an Indra

32.70 US billion dollar ar the end of vear 2018. There are wonderful opportuniiy of growile in

weree ar iy aleg. Bur there are goertam cheellirsonee ypehvic-h ngeeeel 1oy hee coelelvasesoel nroperiy

Present paper is an attempt made 1o study the present status of ecommerce in Indiu, study the

challenges of ecommerce and view the future ecommerce in India.
Keyword-E-Commerce. Online. Retail, goods and services

Introduction

Electronic Commerce has unleashed yet another revolution which is changing the way
business buys and sells products and services. It is associated with buying and selling of
information, products and services over computer communication networks. E-Commerce is
more than buying and selling goods and services online or transmitting of funds or data over an
electronic network it includes the integral process of marketing, delivering, developing, sailing.
serving and paying for products and services. By F-Commerce the exchange of information
related to the Purchase and sale of goods and services of the various online Shoppers and
customers who is doing business online or through electronic communication and digital
information technology. E-commerce is the new 4th generation business system that gives the
traders. merchant's online shoppers a huge opportunity to cut cost while improving the quality
of goods and services and increasing the speed of service delivery. E-Commerce has become an
important tool for small and large businesses worldwide not only to sale to customers but also
to engage them since 2000 10 2014 the online purchasing was very slow because of less number
of mobile holders and internet users due to lack of internet facility and awareness in public for
the last 14 years customers are not sure about the online transaction security and delivery of
goods. But now the situation has changed and the E-Commerce industry 15 erowing rapidly in
our country. According to E-Commerce and digital shopper Matrix, 2018 Retail E-Commerce

sales was 32.70 billion dollar it is more than tripled since 2015.

Definition “E-Commerce is the buying and selling of product and services by business and
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consumer over the interner”

According to WTO define c-commerce —
“E-Commerce is the production, distribution. marketing, sales o delivery of goods and

services by electronic means™

Objectives of the present paper the present paper

1) To study the model of e-commerce.

2) To study the Present status of e-commerce in India.

3) To study the e-comimerce challenges in India

Research methodology-
The present study is based on entirely secondary source secondary source of data which
is collected through articles. Magazines, newspapers, websites, books and journals etc

Types of e-com merce mode]-

) Business o Consumer:- ey, a business sales goods and services 1o an individual
consumers over the internet B2C s the most common mode] of ¢-commerce. E.g. You buy
startphone from the online retailers. Shoppers like Amazon, Flipkart, Snapdeal. et¢. Al the
online Shoppers are displayed their Products and services on their wehsires o Apps and the

consumer can order the Product and service directlv on o, Wibsilen or Apps

2) ."311.’-':-;‘-(.\.'\ o !—ilJSIIIt"\K When &4 business sells pro whicts or CIVIces o Another business
companies over (he HHEemel oo A hycine.. S SOfTwage o dsenvice for nther hy, NSy (U Use

i utier words a ma hine Mg companies sale machine 1o other company tor thej

personul use,

3 Consumer to Business: - Wi, deonsumer sales his own products or services 1o 4 business
Or organization €.2. A farmer sule his potatoes through internet o the potatoes chips muke;
Compuny.

4 Consumer to Consumer: - When a consumer sells goods or SEIVICes 1o another consumer
another consumer. C2C c-commerce model provides an mnovative Way to allow consumers 1o
interact with each other e.g. A consumer sales his old furniture on QLY. eBay, quicker. other
retailing Apps and websites to another consumer.

E-Commerce lacilitates the growth of online business- |y IS categorized as follows
~ online marketing
~ online ::;f\'enising
~ online sales
~ online building
~ online payments
~ product delivery

~ product service

Present status of E-commerce in India

The electronic data processing (EDP) era was 1955 to 1974

The management information system era (MIS) 1975 1o 19 14

The internet erg w as 199510 204 and recent 3GAG l'pmmmy 5G
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E-Commerce has started since 1996 which designs the first commercial website that
1s rediff.com the cost and speed of mternet was the linnting factor for the growth at that time.
Last five years have seen a rise in the number of companies enabling e-Commerce technology
and the nternet in India. E-Commerce has rapidly increased in Indha from 2014-15 to the
current year 2019, The number of mobile phone internet users in India from 2013 w0 2017
where 730. 7 Millions. smartphone users in India 2018 were 340 million. Year- on -Year
erowth is the highest in the world. The smartphone users will continue Rise in India. Between
2019 1o 2022 the number of smartphone users in India is predicted 1o reach 468 million.
According to internet and mobile Association of India (IAMAI) and Market Research Firm
(IMRB) the number of mobile mternet users in India is estimated to reach around 360 mllion
by June 2019 with the better growth rate of in rural India at much higher than urban India. Now
the recent position indicates more than 40% peoples are using internet on mobile phones.
Despite India is the second largest internet user country in the world. Al present everyone is
using Google, Facebook. and Twitter, WhatsApp and so many retail apps and websites only
because of internet revolution in India. According to Google India there were more than 35
million big and small online Shoppers in India in 2014 and after 4 years the number the number
of online Shoppers 120 million in 2018. During 2018 electronics is currently the biggest
contributor to online retail sales in India with a share of 48% into the market. E-Commerce
India revenue in the E-commerce market amounts 1o US dollar 27.339 mullion at the begimning

RIARN]
R T I |

Online retail sales in Indiz-2000 1o 2018

Year | Sales in Billion US Dollar |
2000 38
12010 159 - o
12011 6.3 ) I
2012 |79
2013 89
2014 13.6 o
2015 6 N
2006 207
2017 247 -
2018 327 T

Source: ASSOCHAM India, deloitte.com/in
Table | highlights the growth of e-commerce sales in India from 2009 to 2018. It is clear from
the table 1 that the E-Commerce sale has rapidly increased in the year 2018, It was 13.6 US
billion dollars in 2014 which grown to 32.70 billion dollar. It is expected to grow in the future
11l 2022. E-Commerce sector in India will be growth 71.94 billion US dollar,

The number of digital buyers in the Asia Pacific region up to 2019 based on factual
numbers from 2014 to 2019 over 1.1 billion people in Asia Pacific region are expected to buy

goods and services online .

Website — www.researchjourney.net

Email - researchjournev20!ldemail.com
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8). Product return, refund- Product which is not satisfactory for the customers tends to get
replaced or return. This is another major issue which leads mto overall loss i revenue loss of
shipment cost and more than all these laws of your reputation.

9). Customer service- Online Shoppers focuses on the website performance ignoring customer

relationship and i personal assistant.

Conclusion

E-Commerce as an alternative marketing channel is making slow but steady progress in
India. With the speed of education and increasing number of people becoming Technology
friendly, they are slowly gaining confidence in online services. E-Commerce has made the
shopping easy. The E-Commerce industry in India is growing rapidly despite many challenges.
E-Commerce industry is one of the largest growing industries in India at present the sale of e-
commerce industry is expected to touch 329 million instead of 130.4 million in the year 2016.
According to a report by Morgan Stanley, India's E-commerce market is expected to touch
§200 billion by 2026 from $38.5 billion as on 2017, It is cleas that 1n coming vears customers
will give orders for various products from their homes and their office. E-commerce sector at
boom over 120 million consumer to shop online in 2018, Smartphones.. tablets and computers.
laptops are widely used 1n India. Now a day’s users are cager (o do shopping in inteinct. With
the rapid expensive of internet and e-commerce is set to play an important role in next coming
years, Now g day’s metro cities and nrban areas are already usine the facithty of internet, but in
coming years the rural area wiii aiso use (e faciling cinicinet. Rediunce Telccommunication
Service Company ( Jio Dan Dana Dan) is working on provides internet facility to the rural area.
so the new opportunities will be open for small and big online Shoppers, retailers and
businesses which are doing business online. India will make a unigue identity in the field of e-

commerce
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